DIGITALLY SAVVY / VICTORY+ LANDSCAPE

Victory+ music landscape

Reading guide and source register | Research edition: 21 October 2026

What the map is designed to answer

Who helps an artist reach an audience, what each participant actually supplies, and how activity becomes
revenue or a durable fan relationship. The three visual pages separate the ecosystem, operating flows, and
merch infrastructure. Company placement reflects function, not a recommendation, ranking or existing
partnership.

Why the electronic-music emphasis

The public Victory+ artist page exposed Cleek, described as a house / tech-house artist. That supports extra
weight for DJ promos, label demos, Beatport, SoundCloud, set discovery and live audiences. It does not
establish that the public page is a complete roster. Confirm other artists, genres, release schedules and their
business goals before selecting vendors.

Sources: Victory+ artist page
What is established - and what remains open

Public website Victory+ describes distribution powered by Vydia and broader music / apparel services. This
establishes the public positioning, not the terms or full scope of a signed Vydia agreement.

User-supplied call Dennis's network reportedly handles design, web and Shopify stores. Merch is a near-term
context priority. The last artist campaign reportedly missed stream expectations. These are supplied
notes, not audited performance findings.

Not verified Full roster; current vendor contracts; media-account access; raw campaign outcomes; fee /
margin splits; manufacturing capacity; Vydia service entitlements; Artist Influence portal
functionality. No signed dS engagement is assumed.

Sources: Victory+ distribution | Vydia distribution | Vydia merch services

The immediate implication

Inventory the current stack before buying another one. Vydia advertises commerce services, while Victory+
already reports store and design capacity. The likely dS contribution is accountable media operations,
measurement and fan-data integration. This is a proposed operating role, not proof of an unserved
technology market.
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https://victory-plus.com/pages/artist#cleek
https://victory-plus.com/pages/distribution
https://vydia.com/digital-distribution/
https://vydia.com/merch-and-ecommerce/
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Normalize the category language

Music-industry terminology is useful; it does not replace advertising, data or measurement

definitions.

DSP In music: digital service provider, such as a listening service. In advertising: demand-side platform
for buying ad inventory. A music campaign dashboard is not evidence of an independent
advertising DSP.

Platform / technology Identify the implemented functions: intake, links, reporting, automation, buying interfaces, data
storage or actual bidding. Integrating ad APlIs is different from operating an independent bidder.

Network / supply Ask whether inventory or placements are owned, exclusively represented, contracted,
subcontracted or merely accessible through another platform. Obtain named supply and
placement reporting.

Audience / Separate platform targeting, modeled segments, vendor lists and consented first-party contacts.

engagement Define the event: impression, view, click, landing visit, stream, save, follow, opt-in or purchase.

Attribution / Link clicks, streams and users are not interchangeable. Deduplicate within the available identity

deduplication and time window; do not promise unique people across listening services without the necessary

data and permissions.

Sources: |AB: DSP definitions, Appendix A

Rise and Artist Influence

Rise: productized managed media and discovery campaigns. Its public offerings distinguish social
acquisition, partner-playlist exposure and YouTube advertising. Validate the source, billable event and
evidence for each product separately.

Artist Influence: managed campaigns with proprietary workflow / reporting. Public offerings span playlist
outreach, creators, SoundCloud reposts and native advertising. Its software-plus-agency positioning does not
independently establish bidder, DSP or DMP capabilities. Portal functionality was not inspected.

Overlap: campaign execution and music discovery. Difference: product / channel mix and delivery model.
Neither a shared channel nor a shared vendor establishes duplicated spend; compare accounts, audiences,
placements, dates, fees and reported events.

Sources: Rise campaign catalog | Artist Influence services

Spotify promotions require their own classification

Ads Manager supplies advertising. Marquee and Showcase are sponsored music recommendations.
Discovery Mode uses a royalty commission on eligible activity in selected contexts; it is not a conventional
CPM media buy. Editorial pitching is another route, with no guaranteed placement. Eligibility and available
products vary.

Sources: Spotify Campaign Kit | Discovery Mode
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https://www.iab.com/wp-content/uploads/2025/06/IAB_Untangling_Issues_Commerce_Media_Networks_June_23_2025.pdf
https://rise.la/all-campaigns/
https://www.artistinfluence.com/
https://artists.spotify.com/blog/introducing-campaign-kit-campaign-tools-made-for-music
https://artists.spotify.com/discovery-mode
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Merch: choose the operating model

The shortlist should follow demand, contribution margin and operational capacity, not brand

familiarity.

Start with the current store Shopify can anchor a branded store and connect with Spotify merch surfaces. Bandzoogle
provides musician-focused websites and commerce, including a Printful integration. Verify
existing coverage before replacing or duplicating it.

Music-focused commerce Music Glue supplies music commerce infrastructure and services. Bandcamp combines
direct-to-fan music / merch selling with marketplace discovery; it is not itself a general
print-on-demand factory.

Test without stocked Printful supplies on-demand production and fulfillment. Fourthwall combines hosted

inventory commerce with on-demand products and memberships. Product availability, quality, unit
economics and delivery geography need testing.

Aggregate demand first Everpress uses pre-order campaigns before production. Confirm thresholds, campaign
duration, customer delivery promises and the actual artist payout.

Outsource more of the Vydia and Manhead describe broader merch services. Establish the precise scope,

operation minimums, exclusivity, rights and fees. Access to these services is not assumed for
Victory+.

Add retail surfaces Merchbar is a music-merch retail marketplace. Amazon Music artist merch programs

selectively connect to Amazon commerce and can include on-demand production. These are

distribution / retail choices, not equivalent to owning a store and its customer relationship.

Platform integrations are conditional

Spotify supports Shopify merch connections. YouTube Shopping supports eligible connected stores,
including Shopify and Fourthwall; artist eligibility and country / product availability matter. Verify the actual
artist accounts before making a distribution promise.

Sources: Spotify merch | YouTube supported retailers | Amazon artist merch

A bounded first test

One artist, one drop and one acquisition path. Record sales after refunds, production, fulfillment, payment /
platform fees and acquisition cost; account for return costs without double counting refunds. Track opted-in
contacts and repeat purchases separately. Reuse the existing design / store team; scope dS analytics, CRM
or integration work only where a gap is demonstrated.

Sources: Bandzoogle merch | Music Glue | Fourthwall musicians | Everpress pre-orders | Manhead services
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https://artists.spotify.com/merch
https://support.google.com/youtube/answer/12258186?co=GENIE.Platform%3DDesktop&hl=en
https://artists.amazonmusic.com/merch-made-easy
https://bandzoogle.com/features/sell-band-merch
https://www.musicglue.com/
https://fourthwall.com/musicians
https://everpress.com/creator-toolkit/pre-order-t-shirt-campaign-explained/
https://www.manheadmerch.com/services/
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Control, diligence and the next decision

The opportunity is to join evidence across the stack before adding infrastructure.

Use one diligence request across vendors

Supply and execution Who executes? Which accounts, inventory, playlists, creators or subcontractors? Which
relationships are owned or contracted? What placement-level evidence is available?

Economics and ownership Separate media cost, service fees, creator / curator payments and markup. Confirm account
ownership, permissions, billing access, cancellation terms and portable exports.

Events and outcomes Define each reported event, window, denominator and deduplication rule. Obtain native
reports, vendor exports and invoices. Compare against a baseline; state attribution limits.

Quality and policy Explain incentives, playlist procurement, geography, repeat activity and anomaly handling.
Request platform-policy compliance, escalation and refund / remediation terms.

Commercial decision Agree the bounded pilot, success / stop criteria, reporting cadence and responsibilities. Do
not let a campaign total substitute for evidence of incremental fan or business value.

Different integrity problems need different evidence

Beatdapp addresses streaming integrity with relevant platform / partner data. DoubleVerify addresses
advertising quality and verification; it does not authenticate Spotify royalties. Chartmetric, Soundcharts and
Viberate provide music intelligence, not automatic proof of causality. None substitutes for account access and
reconciliation.

Distinguish opaque reporting, waste, potential duplication, suspicious patterns and substantiated fraud. The
map makes no fraud allegation against Rise, Artist Influence or any other vendor. Spotify warns against paid
services that guarantee streams or playlist placement. Hypeddit's recent SoundCloud gate change also
illustrates why incentives and platform rules need current review.

Sources: Beatdapp | DoubleVerify | Spotify artificial streaming | Hypeddit SoundCloud gate update

Sequence the work

1. Gather accounts, terms and baseline evidence. 2. Document and sign retainer, Victory+ equity, scope and
responsibilities. 3. Reduce waste and investigate quality issues. 4. Bring repeatable, economical work
in-house. 5. Evaluate separate IP only after repeatable demand is demonstrated. 6. Build internal tools first.
7. Consider licensing or a spinout only after validation.

A paid specialist bench can support a reporting audit, a bounded store / CRM integration or campaign operations. Each needs its
own deliverable and acceptance criteria. Victory+ remains the laboratory; a new software company is not the starting assumption.
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https://beatdapp.com/
https://doubleverify.com/
https://artists.spotify.com/en/artificial-streaming
https://hypeddit.com/news/a-change-to-soundcloud-download-gates/
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Source directory / 1

Artist infrastructure, rights and listening services | Names below link to official sources.

Entity / official source Functional placement

Victory+ Artist-team / label-services context; public Vydia relationship claim.
WME Talent representation and booking

CAA Touring representation

Defected House-music label and events brand; illustrative label example.
Toolroom Electronic-music label / artist-development ecosystem; illustrative example.
Vydia Distribution, rights, royalty management and label services

EUGA B2B distribution and services

LabelWorx Electronic music distribution and label services

DistroKid Self-service distribution

TuneCore Distribution and publishing administration

CD Baby Independent distribution

ASCAP Composition public-performance rights organization.

BMI Composition public-performance rights organization.

The MLC Eligible US digital mechanical royalties for musical works.

SoundExchange

US statutory non-interactive digital sound-recording performance royalties.

Songtrust Publishing administration; verify territories and rights already represented.
Spotify Consumer listening, discovery and artist tools; separate ad / promotion products.
Apple Music Listening and artist analytics / promotion

Amazon Music

Listening and artist tools; merch programs link into Amazon retail.

YouTube Video / music, discovery and artist tools

SoundCloud Uploads, discovery, distribution and monetization

Beatport Electronic-music downloads and DJ streaming; distinct from mass-market listening.
Mixcloud DJ mix and radio listening, creator subscriptions
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https://victory-plus.com/pages/distribution
https://www.wmeagency.com/
https://www.caa.com/entertainmenttalent/touring
https://defected.com/
https://toolroomrecords.com/
https://vydia.com/digital-distribution/
https://fuga.com/products-services/music-distribution/
https://labelworx.com/
https://distrokid.com/
https://www.tunecore.com/
https://cdbaby.com/
https://www.ascap.com/
https://www.bmi.com/creators/royalty-policy-manual
https://www.themlc.com/
https://www.soundexchange.com/frequently-asked-questions/
https://www.songtrust.com/
https://artists.spotify.com/home
https://artists.apple.com/
https://artists.amazonmusic.com/
https://artists.youtube/
https://soundcloud.com/getstarted/getpaid
https://about.beatport.com/
https://www.mixcloud.com/
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Source directory / 2

Marketing, discovery, fan relationships and intelligence | Names below link to official sources.

Entity / official source Functional placement

Artist Influence

Managed campaigns plus proprietary workflow / reporting

Rise Productized managed media and discovery campaigns

SymphonyOS Marketing workflow, campaign automation and fan capture

un:hurd Release planning, ad automation, pitching and fan links

Hypeddit Links, fan capture and ad automation; current platform restrictions matter.
Meta Ads Paid social ad buying

Google Ads YouTube advertising

TikTok Ads Paid social / video ad buying

Spotify Ads Audio / video advertising inventory

Groover Paid curator / industry feedback and outreach; no guaranteed placement.
SubmitHub Curator and creator submission / outreach marketplace.

Playlist Push Curator review / pitching and creator campaigns; scrutinize supply and policy.
Inflyte DJ promo delivery and feedback

LabelRadar Demo submission to labels

1001 Tracklists

Resident Advisor

DJ tracklists and set discovery

Electronic music editorial, events discovery and ticketing

Feature.fm Smart links, pre-saves and fan data

Linkfire Smart links and marketing analytics

Laylo Drop notifications and email / SMS fan relationships
Community SMS audience communications

Klaviyo Commerce email / SMS CRM and automation
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https://www.artistinfluence.com/
https://rise.la/all-campaigns/
https://symphonyos.co/
https://www.unhurdmusic.com/
https://hypeddit.com/
https://www.facebook.com/business/ads
https://business.google.com/us/ad-solutions/youtube-ads/
https://ads.tiktok.com/business/en
https://ads.spotify.com/
https://groover.co/en/
https://www.submithub.com/
https://playlistpush.com/
https://inflyteapp.com/index
https://www.labelradar.com/for-artists
https://www.1001tracklists.com/
https://ra.co/about
https://www.feature.fm/
https://www.linkfire.com/
https://laylo.com/
https://www.community.com/
https://www.klaviyo.com/
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Source directory / 3

Commerce, live discovery and verification | Names below link to official sources.

Entity / official source Functional placement

Shopify Commerce infrastructure and Spotify merch integration

Bandcamp Direct-to-fan music / merch storefront and discovery marketplace.
Fourthwall Hosted commerce, print-on-demand and memberships

Bandzoogle Musician websites and commerce; Printful integration

Music Glue Music commerce software and fulfillment integrations

Everpress Pre-order merch campaigns with production and shipping

Printful Print-on-demand production and fulfillment

Manhead Managed music merchandise, creative and fulfillment

Merchbar Music-merch retail marketplace; inclusion is context, not a recommendation.
Patreon Paid memberships and direct fan support, not general merch fulfillment.

Bandsintown

Concert discovery and artist marketing

DICE Event discovery and ticketing

Songkick Concert discovery and alerts

Chartmetric Cross-platform music intelligence
Soundcharts Music performance monitoring and data
Viberate Music analytics and artist intelligence
Beatdapp Streaming integrity and anomaly detection
DoubleVerify Advertising verification and media quality

Research method and limits

Reviewed public company product pages, platform support documentation, the supplied Victory+ handoff / call context, and the
Kage landscape as a design reference. Some sites restricted automated access; browser or indexed official-page evidence was
used where available. Product claims were normalized into functions, not independently audited. No vendor portal, account-level
data, contract or outcome was audited for this map.

The selection favors emerging electronic artists and practical marketing / commerce decisions. It is not exhaustive: major-label
groups, full publishing / sync ecosystems, production tools, all ticketing providers and every social community are outside this
first-pass scope. Logos are identification aids and do not imply endorsement, partnership or availability.
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https://www.shopify.com/sell-on-spotify
https://bandcamp.com/artists
https://fourthwall.com/musicians
https://bandzoogle.com/features/sell-band-merch
https://www.musicglue.com/
https://everpress.com/creator-toolkit/pre-order-t-shirt-campaign-explained/
https://www.printful.com/
https://www.manheadmerch.com/services/
https://www.merchbar.com/
https://www.patreon.com/
https://artists.bandsintown.com/
https://dice.fm/
https://www.songkick.com/
https://chartmetric.com/
https://soundcharts.com/en/datasources
https://www.viberate.com/
https://beatdapp.com/
https://doubleverify.com/

